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 M.BA. DEGREE EXAMINATION,
DECEMBER 2016/JANUARY 20 17 :

' Second Semester '
‘General -

| MARKET.ING MANAGEMENT
" Time : Three hours' oo Max1mum 100 marks
| SECTION A— (5 x 6 =30 marks) '

Answer any FIVE questmns

1. - Explain the four envn'onmental varlables of :
marketing. ;

o What is marketmg mix? Explam in short the 4 P’ _
-+ of marketing mix, -

3. List o'ut the v'arious eourcee of new produc‘t idea ;

Rl Explaln bmeﬂy the concept of price ad]ustment
: strategy , :

5. Listout the various pncmg methods

6. Explam in short the terms: Channel conflict,
Channel co-operation and Channel Competition.



i
12.

13

Explam in br1ef the factors to be con51dered Whlle_'

making. a promotion dec1s1on

How can the adverusement effectlveness be-

measured‘?
: SECTION B——(5x10= - 50 marks) |

Answer any FIVE questlons

_ Explam the various methods by whlch Market can
~ be segmented.

10. Explain what product life c:ycIe (PLC) 1s and the :

various stages in PLC

Explam in detail the various steps in Product

Development.

Explain in detaﬂ the varlous prlclng methods Wlth
their specrﬁc objectives. HEe

‘What is product pos1tlomng9 How it can be done .

. effectively?

14,
~ 15.
16.

-Explam in detail the functlons performed by

Distribution Channels:

Explain the role of Media in Advertlsmg

-Descr1be- the  various ‘techniques of Sales
promotion with live example.
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- SECTION C — (I x 20 = 20 marks)

Compulsory

‘Cadbury’s had found that their sales had a

decreasing trend for the past 5 months and they
have come to a conclusion that a sales promotion

‘campaign has to be arranged to ensure that the.
‘sales gets mcreased :

(a) " How can the company go about orgamzmg
the sales promotion campaugn"

(b) How can the: company go about promotmg

_the sales promotron campalgn'? ‘
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